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Mind & Mood

Mental health, sleep and energy are top
health priorities

Which health concerns matter most to you? Rank them in order of importance (1-most important)

Mental health - Mental health Age
W 26-30
Sleep
18-30
_y— .
Energy
Healthspan* T
Weight Skin health
Gut health

Skin health
Gut health Hormonal balance

Muscle fitness
Hormonal balance
Fertility

Muscle fitness
Sample: 26-30-year-olds in China, UK and USA (n=1,061)
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Fertility
Sample: 18-30-year-olds in China, UK and USA (n=3,000)

* Full name: Longevity / healthspan
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Mental health & sleep are top health priorities

no matter the gender or age

Which health concerns matter most to
you? Top 3 by gender and age
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Mind & Mood

Mental health challenges intensify with age —
stress spikes, sleep struggles rise, and burnout

surges

Which mental health challenges affect you most?

PLENS
O‘ “
stres: [ Stress 51% sees: .
u
“ L] Q“ Q. an ‘0
Andety Anxiety (NI - Aniety
Y 4
’.ll"
Difficuity sleeping Difficulty sleeping Diffculty sieeping IEGEC S .
L 4

O‘ “

Depression Depression 35% Depression [NENECNENNNNE.

e et

[} )
Feeling overwheimed [IENEC SN Feeling overwhelmed Feeling overwhelmed [NE NN
PLERS
0‘ .‘
Difficulty focusing . Difficuity focusing Difficulty focusing [NENNECIN .
3 v *® .,
L4

>
MITS

surncut. L Burnout R urnou: [ -
*
S 18-21 22-25 o 26730

; ADHD
oo [TANE . e rae
AT
| )
prso NEICE prsp RN PTsD. [INEIEI
I - I . I .
other ] {(E@\e ¢ Other | @@3\6 ¢ Other || QE@@ \2°

* Full name: Longevity / healthspan

Lum|na Intelligence



Mind & Mood

Almost half of young adults live in a
near-constant state of stress or anxiety

How often do you feel stressed or anxious?

of the population in
China, UK and USA
feel 'almost always’,
‘often’ or 'sometimes’
stressed out or

of the population in
China, UK and USA

0 feel 'almost always’
0 or 'often’ stressed out

or anxious

85%

anxious
Almost Often Sometimes Rarely Never Almost Often Sometimes Rarely Never

always always
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Mind & Mood

Stress hits differently: women feel it at home
and in relationships, men feel it at work

What are your main sources of stress? By gender
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Economic uncertainty
Professional / school workload

Social media 13%
Hustle culture / workaholism 14%
Al/job security concerns 13% 1 8 30
Digital overload RETN Age
Climate change .
Other | o° w2

QG
Sample: Female, 18-30-year-olds in China, UK and USA (n=1,512)
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Sample: Male, 18-30-year-olds in China, UK and USA (n=1,465)



Mind & Mood

Stress is driven by everyday pressures -
workload dominates stress at every age — it
just changes shape

What are your main sources of stress? By age
‘ll.‘
Workload

Living situation / home life

A world-first study will test whether reducing the time teens

Friends / family issues

spend on social really does improve their mental health (Bradford
Centre for Health Data Science, n=4,000, UK).

Economic uncertainty

Professional / school workload

Results due mid 2027. -
Social media PN
D
.
Hustle culture / workaholism [N ., Y
ann®
Al/job security concerns 13% Al/job security concerns
Al/job security concerns 11% 1 8 21 22-25 26- 30
o Digital overload Age Digital overload [ Age
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Climate change [EEE Climate change
Climate change [N e B .
e o other [l & W other [} PO
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Sample: 22-25-year-olds in China, UK and USA (n=1,076) Sample: 26-30-year-olds in China, UK and USA (n=1,061)

Sample: 18-21-year-olds in China, UK and USA (n=863)
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Stress levels skew high — for 60% of the

society stress level sit between 6 and 8

How would you rate your stress level (1-10)?
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Mind & Mood

Wellness is a core part of everyday life — and
gender shapes the pathways into it

Which wellness habits do you practice regularly? By gender
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Sample: Female, 18-30-year-olds in China, UK and USA (n=1,512) Sample: Male, 18-30-year-olds in China, UK and USA (n=1,465)
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Mind & Mood

...but attention to diet and supplementation
grows with age

Which wellness habits do you practice regularly? By age

Daily walks

Daily valk: [ S Daily walks

Gaming / e-sports I
Diet / supplementation I
Creative activities (art, music) : By recognising how wellness routines change with age and T
High impact sports - showing up as a consistent, supportive presence, brands can I -,
Mediation or mindfuiness |RCNNN become truly trusted partners. S—————
Journaling [IRENN [ s [
Therapy or counselling [N :
Digital detox [NKECINN 18-21 Digital detox (RN 22-25 Digital detox [T 26-30
Plant-based eating Age e Age Plant-based eating [IEEINN e
None of them IE-SN B - None of them £ . IR I .
Other Wl & Other | &« W Other ¥
Sample: 18-21-year-olds in China, UK and USA (n=863) Sample: 22-25-year-olds in China, UK and USA (n=1,076) Sample: 26-30-year-olds in China, UK and USA (n=1,061)
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Mind & Mood

Four in five young adults already turn to
functional nutrition for stress, mood or
cognitive support

For stress, mood or cognitive support, do you currently % of respondents who currently take functional food,
take functional drinks, functional food or supplements? functional drinks or supplements for stress, mood or
cognitive support

Use eYes = No

of the 18-30-year-olds in China,
UK and USA take at least one of
functional drinks, functional
foods, or supplements for stress,
mood, or cognitive support (81%,
n=3,000).

Functional drinks 8%

81%

Functional food

Supplements 8%

Sample: 18-30-year-olds in China, UK and USA (n=3,000)
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Vitamin D, caffeine and probiotics lead — but
openness to emerging functional ingredients is high

Which types do you use? (those who take functional drinks, food or supplements)
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How often do you feel
stressed or anxious?

The most stressed reach for caffeine, not
gut-health support

Which types do you use? Top 20, always+often stressed respondents
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High stress = caffeine. Low stress = probiotics.

Which types do you use? Top 20, rarely+never stressed respondents
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Hormonal Health

Hormonal health issues affect most young
men — and shift significantly with age

Prevalence of hormonal health challenges by age group

Which hormonal health challenges
affect you most? Men 34% 33%

Hair loss

28% Acne

29%

24%

77%

20%
Low testosterone

18%

Prevalence %

@
of the male, 18-30-year-olds in
China, UK and USA are affected

by at least one hormonal health
challenge (n=1,465).

High testosterone

Thyroid issues

Infertility

18-21 22-25 26-30
Age
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Hormonal Health

Hormonal health issues affect most young
women — and their challenges evolve with age

Prevalence of hormonal health challenges by age group

Which hormonal health challenges
affect you most? Women

45%

39%

Irregular, heavy or painful periods

38%
36%
Acne
R
o Hair loss
©
=3
p
D :
14%
of the female, 18-30-year-olds 13% — PMS
in China, UK and USA are 10% 11% oo
affected by at least one 3% .
10% °
hormonal health challenge 5o /% 6% Infertility
(n=1,512). = - o, Endometriosis
63 5%
4% Low testosterone
2% 3%
18-21 22-25 26-30

Age
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60% of affected consumers take action.
Vitamins D and B anchor hormonal health
supplement use, probiotics follow

Prevalence of hormonal health challenges by age group of those who

)

?
What do you take? have taken inositol

Vitamin D 58%

B Vitamins

Irregular, heavy or painful periods

The microbiome shows us that health is a system.

Probiotics
46%

None of them

Next-gen consumers need solutions that recognise
Magnesium interactions, not isolated symptoms.

31%
Omega-3 Acne
31%

Adaptogens (e.g., Ashwagandha)

18%

Inositol cos
< e PMS
—
Chromium }%;/—' o ~
h e e Endometriosis
i ‘ 7% 6% .

hataven 2% High testosterone
6%2% & Low testosterone

Other - e

18-21 22-25 26-30
Age
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Gut health challenges shift and intensify
across young men’s early adulthood

Which gut health challenges affect

you most? Men

76%

@
of the male, 18-30-year-olds in
China, UK and USA are affected

by at least one gut health
challenge (n=1,465).
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Prevalence %

Prevalence of gut health challenges by age group

3%
%
31%
30% 26%

10% 10%
- — 10%
8%
6% 6%
5%
18-21 22-25 26-30

Age

Gut health

Constipation

Bloating

Acid reflux
Food intolerances

Diarrhoea

Bowel cancer concern

IBS
IBD



The hidden burden: gut symptoms affect 8 in

10 young women

Prevalence of gut health challenges by age group
Which gut health challenges affect

you most? Women
42%

43%

1 in 3 young women struggle with bloating —
1 in 4 with constipation .

d reflux

Diarrhea
Food intolerances

15%

12%

—— IBS
of the female, 18-30-year-olds 8/ 10%

= . 5%
in Chma, UK and USA are :: 3% Bowel cancer concerns
affected by at least one gut o 4%
health challenge (n=1,512). 18-21 22-25 26-30
Age
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Gut health

Stress strongly intensifies gut discomfort —
especially bloating

Most Common Stress-Linked Gut Symptoms

sloating
- Acid reflux 31%
5 P &

Q‘:“ ) - .
« Constipation 29%
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GLP-1 drugs have entered young adults’
health routines — mostly through recent

[ ]
exploration
Have you taken GLP-1 agonist drugs in the past two years? GLP-1 agonist drugs: Ever users by type
of the 18-30-year-olds in China,
UK and USA are classified as Ever
0 users of GLP-1 agonist drugs.
2 9 /) Ever users are defined as those

who are currently taking the drugs

or have taken them in the past. 22%

(2260) KN KB

Currently Regular Recent user MNever used

using recent user
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GLP-1 drug users report far higher gut-health

concerns than non-users, led by IBD

Gut health concerns: current GLP-1 drug users and regular recent users versus never used

IBD 3% O 2ex Food intolerances 19%() 32%

Diarrhea 21% () 38% Constipation 260) 36%

Food intolerances 19 28% Acid reflux O 6%
Constipation 2@ 34% , Bowel cancer concerns ({)) 5%
= Currently using = Regular recent user
Bowel cancer concerns O 7 ST BD () s Never used
Acid reflux 0 34 IBS () 18%

IBS (D 2% Diarrhea O %) 21%

Bloating Qe s0% Bloating O 36x() s0%

= Regular recent GLP-1 drug users are defined as those who have taken regularly in the past two years, but not any mare
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Health-seeking behaviours intensify through

the 20s — especially supplements, diet
changes, probiotic foods

What have you tried?

Probiotic foods

Diet changes

Supplements

Prescription medication

Stress management techniques

Over-the-counter products

Alternative therapies

18-21

Other Ag

Lum|na Intelligence
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Diet change: NN
Supplements
Prescription medication “

Stress management techniques 15%

Over-the-counter products [IRNEEL I

Alternative therapies m
22-25
=

Other | Ag

Probiotic foods 28%

Diet changes 26%
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As young adults move through their 20s, fibre [ e
and probiotic supplementation becomes a
growing priority

Which supplements do you take for gut health?

"w
0‘ '0

Probiotics P Probiotics Probiotics
. q

Fiber supplements [ L g.
A J
Prebiotics [ E
Digestive enzymes
Botanical extracts [JRLE

Which factors influence young consumers’ choices???

Postbiotics [ 18-21 Postbiotics [T 22-25 Postbiotics [E- 26-30
L-glutamine [ Age L-glutamine N Age L-glutamine [EZTE Age
Polyphenols A Polyphenols G Polyphenols [0

Other |§ Other | Other [§
None of them 31% Mone of them 31% Mone of them 31%
Sample: 18-21-year-olds in China, UK and USA (n=863) Sample: 22-25-year-olds in China, UK and USA (n=1,076) Sample: 26-30-year-olds in China, UK and USA (n=1,061)
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Product discovery is split between social

media and healthcare professional advice

Influence factors

When it comes to nutritional products and dietary supplements, where do you usually get product information?

Healthcare professionals

Friends / family

Online retailers, brand websites “
Podcasts / blogs a

Other

18-21

Age

Sample: 18-21-year-olds in China, UK and USA (n=431)
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Social Media 35%

Healthcare professionals

Friends / family

Online retailers, brand websites 13%
Podcasts / blogs 22 2 5
Age
Other

Sample: 22-25-year-olds in China, UK and USA (n=546)

Healthcare professionals

Online retailers, brand websites 18%

Friends / family

Podcasts / blogs

Other

26-30

Age

Sample: 26-30-year-olds in China, UK and USA (n=511)



Authority and credibility matter most

What would make you more likely to try a new supplement?

Doctor recommendation

Positive reviews “

Family / friend suggestion

Clinical studies

Brand reputation m

Influencer endorsement m 1 8'21

Other Age

Sample: 18-21-year-olds in China, UK and USA (n=312)
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Doctor recommendation
Positive reviews 22%
Family / friend suggestion

Brand reputation m

Clinical studies

Influencer endorsement m 22_25

Other hge

Sample: 22-25-year-olds in China, UK and USA (n=394)

Influence factors

Doctor recommendation

Family / friend suggestion

Brand reputation m

Clinical studies
Influencer endorsement

Other

Sample: 26-30-year-olds in China, UK and USA (n=403)

26-30

Age



Influence factors

Next generation consumers prefer gender-
specific supplement positioning

Would you prefer supplements marketed specifically for 'her' or 'him' versus 'general’?

=

of the population in
China, UK and USA
prefer supplements
marketed for ‘her’ or
‘him’ versus ‘general’

of the population in
China, UK and USA
prefer supplements
marketed for ‘her’ or
'him’ versus ‘general’

65% 74%

Sample: financially independent 18-30-year-olds in China, UK and USA (n=1,766)
Sample: 18-30-year-olds in China, UK and USA (n=3,000)
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Teen biotics: the next frontier in
microbiome-driven health

30rec
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White spaces

But not just teen biotics...Teen Guy, Teen Girl
biotics!

Naturesplusﬂ NaturesPluso

1 5 SMARTY :
£ ¢ g e s /( g W?(é %»f/
p ﬂ ﬂ TS s Soweee V=, EY 7 et
[~ g “m
" 5| Teen Guy E {,
z | Multi & = 2
> 5
¢ | Omegas 2 : E :
. 2 z
= z E | A Delightful Blend of T - High Potency
= [ Premium all-in-one = o i Teenage
= g Tl (o e = R D Ee ?’;ﬁﬁa?eanﬂ;iui:amin Multivitamin
=g S developmental years: ;,5 Biotin & Zinc 3
Gummies | gt ., — Feminine Complex & Probiotis
Wild Berry
flavored with other natural flavors
o S — b Sugar Free _ flav

o ral flavors
60 Chewable Tablets - 30 Servings 3 60 Chewable Tablets » 30 Servings

https.//www.amazon.com/- https://www.amazon.com/dp/B
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Influence factors

She loves gummies. He isn’t as convinced.

Which supplement format do you prefer?

Gummies .

-
u I

Gummies
Capsules Capsules
Tablets |IEE— 7 Tablets EEG—_—I 7 oo,
Functional drinks Functional drinks _@_. .
Functional snacks Functional snacks e
Liquids Liquids
Powders (inc protein and superfoods) Powders (inc protein and superfoods)
Softgels Softgels
Packets / Sachets / Sticks Packets / Sachets / Sticks
Gels EEZA Gels 7N
Pouches 32 1 8-30 Pouches 37H 1 8-30
Other | ie Other | AEE.
W W
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Ultimately.

What they buy depends on who they trust.

How product inform
ation sources influe
nce supplement for
mat preferences

(Solid red = strong positive
correlation; hollow red =
weaker but still significant
correlation)

Lum|na Intelligence

-

Social Media

Healthcare professionals

-

Social Media
Online retailers, brand websites

Healthcare professionals

Friends / family

-

Social Media
Online retailers, brand websites

Healthcare professionals

Friends / family

Capsules  Functional Packets / Tablets
snacks Sachets /
Sticks
< L 2
2 <

Capsules Gels Pouches Powders Tablets
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&
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&
Capsules Gels Gummies Packets /
Sachets /
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Influence factors

18-21

Age

22-25

Age

26-30
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Gen Z Wellness Rewritten

* Mental health, sleep,
and energy are top
needs.

* Product discovery is
split between social
media and healthcare
professional advice

* Gen Z consumers prefer
gender-specific
supplement positioning

Understanding
priorities

Mind, mood
and sleep

Feeling 'stressed' or
'anxious' is a regular
experience

Stress is driven by
everyday pressures
Wellness is embedded in
everyday habits

Lum|na Intelligence

Consumer Survey conducted by Lumina Intelligence for Nutralngredients+ and Probiota Dublin, January 2026

Hormonal health
challenges are the
norm, not the
exception

Most affected consum
ers take action
Vitamins D and B
anchor hormonal
health supplement use

Hormonal
health

Target Sample:

* 1in 3 young adults
struggle with bloating —

1 in 4 with constipation

* Most next gen

consumers affected by
gut health challenges
take action

* Closeto1in3 are
‘ever users’ of GLP-1
drugs

* GLP-1 drug users
report far higher
gut-health concerns
than non-users

UK = 1000, United States = 1000, China= 1000
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Lumina

Intelligence

Thank you!

Ewa Hudson

Director of Insights
www.lumina-intelligence.com

Ewa.hudson@wrbm.com

{NCR Min]

www.lumina-intelligence.com
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Lumlna Intelligence

Lumina Intelligence helps you understand the “why”

. | behind consumer behaviour
Lumina &

. Intelligence o e Consumer research in the fast-changing world of diet,

2 _— health tech, social commerce, health concerns and

fitness goals

e We design, develop and deliver global consumer research
solutions for ingredients providers, brand owners and
retailers

e Our custom data projects allow you to drill down into
specific markets, demographics, or categories to uncover
the insights that matter most to your growth




Gen Z Wellness Rewritten

100% affected,
81% use nutra
for stress and mood

4 A

78% affected,
66% of the affected
take action

Health challenges Mind and mood

Gut health

Hormonal health GLP-1 drugs

81% affected,
60% of the affected
take action

.

/ 29% ever users,
far higher gut

health concerns

Lum|na Intelligence

Consumer Survey conducted by Lumina Intelligence for Nutralngredients+ and Probiota Dublin, January 2026



	Slide 1: Gen Z Wellness Rewritten: Mental Load, Microbiome Logic & the New Rules of Supplement Engagement
	Slide 2
	Slide 3: Mental health, sleep and energy are top health priorities
	Slide 4: Mental health & sleep are top health priorities no matter the gender or age
	Slide 5: Mental health challenges intensify with age — stress spikes, sleep struggles rise, and burnout surges
	Slide 6: Almost half of young adults live in a near‑constant state of stress or anxiety
	Slide 7: Stress hits differently: women feel it at home and in relationships, men feel it at work
	Slide 8: Stress is driven by everyday pressures -workload dominates stress at every age — it just changes shape 
	Slide 9: Stress levels skew high — for 60% of the society stress level sit between 6 and 8
	Slide 10: Wellness is a core part of everyday life — and gender shapes the pathways into it
	Slide 11: …but attention to diet and supplementation grows with age
	Slide 12: Four in five young adults already turn to functional nutrition for stress, mood or cognitive support
	Slide 13: Vitamin D, caffeine and probiotics lead — but openness to emerging functional ingredients is high
	Slide 14: The most stressed reach for caffeine, not gut‑health support
	Slide 15: High stress = caffeine. Low stress = probiotics.
	Slide 16: Hormonal health issues affect most young men — and shift significantly with age
	Slide 17: Hormonal health issues affect most young women — and their challenges evolve with age
	Slide 18: 60% of affected consumers take action. Vitamins D and B anchor hormonal health supplement use, probiotics follow
	Slide 19: Gut health challenges shift and intensify across young men’s early adulthood
	Slide 20: The hidden burden: gut symptoms affect 8 in 10 young women
	Slide 21: Stress strongly intensifies gut discomfort — especially bloating
	Slide 22: GLP‑1 drugs have entered young adults’ health routines — mostly through recent exploration
	Slide 23: GLP‑1 drug users report far higher gut‑health concerns than non‑users, led by IBD
	Slide 24
	Slide 25: Health‑seeking behaviours intensify through the 20s — especially supplements, diet changes, probiotic foods
	Slide 26: As young adults move through their 20s, fibre and probiotic supplementation becomes a growing priority
	Slide 27: Product discovery is split between social media and healthcare professional advice
	Slide 28: Authority and credibility matter most
	Slide 29: Next generation consumers prefer gender-specific supplement positioning
	Slide 30: Teen biotics: the next frontier in microbiome‑driven health
	Slide 31: But not just teen biotics…Teen Guy, Teen Girl biotics!
	Slide 32: She loves gummies. He isn’t as convinced.
	Slide 33: Ultimately. What they buy depends on who they trust.
	Slide 34
	Slide 35
	Slide 36
	Slide 37

